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Pre-Major Portfolio

Western Washington University
D E PA RT M E N T of  D E S I G N

wwu.edu/design

The portfolio to apply for admission to the design department consists of 7 
assignments as well as 3 design / art projects of your choice. 

PORTFOLIO FORMAT 

 · PDF file, 8.5 x 11 inches, letter-size / portrait orientation.

 · Photos and scans of any work should be a minimum of 1080 px (width or 
height) and 150 px/inch resolution. Save portfolio document as a PDF file; 
must not exceed 16mb.

 · Use the defined number of pages for each provided assignment and one page 
for each personal project.

 · Titles or captions are optional.

 · The first page should be your candidate statement.

 · Your name should not appear on any of the portfolio pages including the 
candidate statement so portfolios can be reviewed anonymously. 

 · Name your portfolio file lastname_firstname_year.pdf

PORTFOLIO ASSIGNMENTS

1. Formstorming

2. Letterform Composition

3. Logo Concepts

4. Ideal Multi-Tool

5. Graphic Simplification

6. Instructional Comic

7. Adjective / Noun Illustration

In addition to the solutions for these assignments, include 3 additional projects 
of your choice in the final portfolio.

Refer to the admissions page at design.wwu.edu/admissions.html for 
application requirements and online application form.

CANDIDATE STATEMENT
A short, typed statement (150 words max) detailing your interest in the program 
as well as your long-term goals within the design field.

Submissions open:  
WEDNESDAY, JANUARY 8, 2025

Pre-Major Portfolio Application Due:  
WEDNESDAY, MARCH 26, 2025

Students will be notified:  
WEDNESDAY, APRIL 16, 2025

https://www.wwu.edu/design
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Principles & Process

Western Washington University
D E PA RT M E N T of  D E S I G N

wwu.edu/design

DESIGN PROCESS

1. REVIEW THE PROJECT BRIEF / PROMPT

Begin by carefully reading the project brief or assignment prompt in order 
to understand the objective and constraints. The projects in this portfolio 
are intended to be created with as few digital tools as possible. 

2. RESEARCH

Research involves searching for and curating images as source and 
inspiration. These images may be snapshots of things you find in your 
physical environment, samples in books, magazines and other printed 
materials, or digital images you find on the internet. Seek a variety of 
sources for your inspiration to generate more unique and innovative ideas 
rather than relying on the same Pinterest boards or social media feeds that 
are ubiquitous on the internet.

3. BRAINSTORM / CONCEPT DEVELOPMENT

A concept is the core underlying message a project is based on. Word 
lists and matrices, mindmaps, thumbnail sketches, sticky notes and card 
sorting are some ways designers generate a wide range of ideas for a 
concept. Designers brainstorm practical and mundance possibilites as well 
as wild and outlandish ones in order to discover innovative and effective 
combinations. The brainstorming phase is purposeful, playful and curious. 

4. SKETCHES / DRAFTS

Once concept(s) are identified, designers sketch and/or draft initial 
solutions that express basic visual elements. The purpose of the sketch or 
draft is to test the concept and determine how effective it is at expressing 
the concept, implementing design principles and meeting the project 
criteria.

5. FEEDBACK

Designers review sketches and drafts with peers, clients and observers 
from their intended audiences to find out if and how well their idea is 
understood by other people. Gathering feedback from a range of people 
allows designers to consider multiple perspectives and then determine 
what feedback to implement and how.

6. ITERATE & REFINE

Designers refine their initial ideas, concepts, sketches and drafts in 
response to feedback. After making changes or additions to a project, a 
designer repeats some or all of the previous steps as needed. With each 
cyle of researching, brainstorming, drafting and feedback, the designer 
enhances and refines the project until it successfully expresses the 
intended concept and meets project criteria.

7. PRESENT

Once a project is complete, designers prepare final artwork to present to 
the client or intended audience. The goal is to showcase the final solution 
in a professional manner free from errors, inconsistencies and any other 
distractions.

DESIGN PRINCIPLES

Design principles are descriptions of ways to 
coordinate various elements within a composition to 
create a visually-pleasing whole. No single principle 
is more important than another; each principle 
overlaps with the others to create a successful 
outcome. In early stages of a design process, these 
design principles may be intuitively implemented, 
while later stages should explicitly refine a 
composition to demonstrate them. 

SCALE / PROPORTION

the relationship between two or more elements within a 
composition that signal their value to each other (big /
small, light /  dark, primary / secondary)

CONTRAST / EMPHASIS / FOCAL POINTS

visible differences between elements in order to signal to 
viewers where to look first, how to group things and how 
parts relate to the whole

UNITY / REPETITION WITH VARIATION  
/ RHYTHM

intentionally repeating visual attributes in an incremental 
way in order to draw attention to differences; a pleasing 
combination of different parts to create a unified whole

BALANCE

the visual weight of elements based on how much 
attention they draw, ie. large elements are  perceived 
as heavier, small elements as lighter. Balance may be 
symmetrical (equally-weighted across a linear axis), 
asymmetrical (intentionally imbalanced) or radial  
(elements distributed around a circle).

ALIGNMENT

creating a visual connection between elements by aligning 
one or more of their edges

NEGATIVE SPACE

the intentional use of space around positive /  
active design elements to create or reinforce  
contrast, balance, alignment, rhythm and other design 
principles

https://www.wwu.edu/design
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Portfolio Assessment

Western Washington University
D E PA RT M E N T of  D E S I G N

wwu.edu/design

Your portfolio will be reviewed anonymously and independently by full-time 
Design Department faculty who will rank portfolios based on the criteria listed 
below. GPA and transcripts will also be significant factors in the event of 
otherwise similar portfolio scores. 54 students (3 sections of 18) will advance as 
Design Pre Majors.

PORTFOLIO R ANKING

Portfolios are ranked on the following criteria:

 · concept development – breadth of ideas / exploration, strategy, 
communication, creativity, point of view, storytelling / narrative development, 
critical thinking, clarity

 · visual quality – implementation of design principles, craftsmanship

 · following instructions and meeting all project criteria

CR AFTSMANSHIP

The term ‘craftsmanship’ is used to describe the skillfulness of how a person 
makes something. It is related to terms such as ‘artisan’ and ‘handicraft’ which 
denote people who are skilled with their hands and display great dexterity. 
Craftsmanship in design is used to describe attention to detail, particularly in the 
presentation of a final project.  

IN PR ACTICE

 · Drawing on clean, unlined paper (no rules) with the appropriate tool 

 · Cutting straight lines using precise tools such as a straight edge, utility knife 
and cutting mat

 · Organizing lists, sketches and drafts into orderly columns and grids

 · Writing notes neatly, including correct spelling and grammar

 · Using a glue stick or double-sided tape to mount final compositions onto 
provided templates so that the adhesive is not visible in the final outcome

 · Carefully photographing artwork with even lighting and adequate resolution; 
and/or using a scanner to ensure high-quality digital images

 · Avoiding or removing smudges, creases or other blemishes on final 
submissions

 · Consistently cropping files and placing them evenly on provided templates

 · Naming files appropriately and submitting documents according to 
instructions provided

https://www.wwu.edu/design
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P R O J E C T  1.  F O R M S T O R M I N G   I N T R O

CHOOSE ONE:

HORSESHOE

LIGHTNING BOLT

CLOVER

MOON

SUN

DIAMOND

ARROW

For this project, you will select a subject from a provided list and then generate a wide range of photographic 
depictions of that subject. This process encourages you to create multiple iterations in order to explore it in 
more depth. You will curate your photographs to the strongest 18 to showcase in a grid of 9 squares (1 grid 
per page). 

Each photographic composition is an opportunity to demonstrate design principles and conceptual thinking. 
The photographs may be taken with a phone or any other digital camera. The images should not be 
manipulated or edited in the computer beyond cropping and placing them on the provided templates.

INSTRUCTIONS

Use the provided grids to showcase eighteen unique photos that communicate one subject you choose from 
list on the left.

 · Photograph a variety of found examples of the subject as well as arrangements of objects that evoke the 
subject. Consider both direct and indirect references.

 · Create compositions demonstrating design principles.

 · Any image manipulations should occur to a physically printed version of the photograph (ie. collage, cut 
and paste, drawing over the photo etc)

 · Do not use digital filters or image manipulation in the computer.
Project 1
Formstorming

formstorming: “suns” - 1

Project 1
Formstorming

formstorming: “suns” - 2

B. M ATHIESON, 2024

T. WATSON, 2024
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P R O J E C T  1.  F O R M S T O R M I N G   E X A M P L E  1

The sample images shown below represent visual 
and conceptual interpretations of “moon.” Some 
are found instances of a moon. Some are arranged 
to refer to a moon. Each image is intentionally 
composed, with consistent lighting and image 
quality. All of them speak directly to the form and 
concept of a moon.

S A MPL E BY B. HUNGERFORD, 20 24
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P R O J E C T  1.  F O R M S T O R M I N G   E X A M P L E  2

This sample shows variety in ways the moon is 
represented – two-dimensional, three-dimensional, 
color, texture, light, shadow and so forth. These 
images demonstrate conceptual as well as visual 
interpretations of a moon.

S A MPL E BY B. HUNGERFORD, 20 24
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P R O J E C T  1.  F O R M S T O R M I N G   T E M P L AT E  1
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P R O J E C T  1.  F O R M S T O R M I N G   T E M P L AT E  2
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P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  I N T R O

J. TAY LOR, 20 24 M. RHE A , 20 24

Project 2 (3/3)

Composition is the arrangement of visual forms in an image and an essential principle for engaging a 
viewer’s attention. The relationship of positive space (what is there) and negative space (what is not there) is 
the foundation of a composition. With this exercise, you will create a series of layouts using letterforms at a 
variety of scales and values. 

This project demonstrates your ability to compose with basic design elements (shape, line and space) in 
two-dimensions. The constraints (no color, using only the provided sample text, composing by hand, etc) 
require you to focus on scale, alignment, repetition with variation, focal points and other design principles 
as ways to create visual interest. The goal of this project is to compose space and design elements in an 
abstract way rather than attempting to create illustrative scenes or elaborate images out of type.

INSTRUCTIONS

Using only the text provided below, create three unique compositions by collaging cut blocks of text together 
on the provided grids.

Arrange words and paragraphs to create visually interesting layouts with clear focal points, heirarchy and 
underyling structures. The goal is to demonstrate how space, alignment and subtle typographic differences 
(bold, italic, all caps, letter spacing) establish patterns of repetition with variation.

 · You do not need to use all of the provided text. Do not use digital tools (the assignment should be done by 
hand). 

 · Cut lines precisely with a straight edge / ruler, X-Acto knife and cutting mat.

 · Photograph or scan completed compositions.

 · Try a variety of compositions and select the best three for submission.

 · Mount compositions with an invisible adhesive (ie. glue stick).

 · BLACK & WHITE ONLY

 · CUT PAPER, NOT DIGITAL

 · THREE DISTINCT 
COMPOSITIONS

 · USE ONLY THE SAMPLE 
TEXT PROVIDED

 · YOU MAY USE  AS MUCH 
OR AS LITTLE OF THE 
TEXT TO CREATE THE 
THREE COMPOSITIONS 
WITHOUT RE-USING THE 
SAME PIECES OF TEXT 
ON MORE THAN ONE 
COMPOSITION
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P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  E X A M P L E  1

The sample image below shows text arranged on an underlying grid structure. 
There are alignments between different groups or pieces of text and a clear 
hierarchy of sizes and weights of texts. There is an intentional rhythm in the 
positive and negative spaces (repetition with variation).

S A MPL E BY P. S E T T ER, 20 24
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P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  E X A M P L E  2

The sample images below show is neatly cut and glued, as if printed in a 
magazine. There is a clear focal point in the way the largest text has been 
sheared that the other elements direct the eye toward due to their placement. 
The three paragraphs of smaller text have similar column widths that mirror the 
similarity between the two bold upper case vertical lines of text. The negative 
space around the text elements gives the focal point more emphasis.

S A MPL E BY M. JACOB S, 20 24
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P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  L E T T E R F O R M S  1

LETTERFORMS

SENIK 
ESQUE
QUE TENDITI 
DOLOREPUDI 
Arum in et es volupta non 
poremolecto magnatem archiliquia 
con reperum inimus intium, nia 
num ipsandem ipid mint ut occusa 
dolorem quam, od quo eat.
Agnam fuga. Itat magnime re sum aliqui quatibus nos sumquia 
del et vel id ut officitist fugit eum quidust, ut autempo rectur rerit 
alit, consequam volupta voluptiant ad esequam rest, volo blam 
et ommodia cus nonsedictota cus siminctatur, conecea volorpo 
rroribus repudig entions enihillore velibus andit, si as a se nim 
nos simpossim eicias expeles moluptaquias et aut eatquib eatint 
eatibusci omnis aut eaqui beatur rerae. Nequidigent estorum  
diorere repe parum rem aut ad excerorat quatur?

H I L I T A  N O S  R A E S T I O S  A L I Q U I 
D O L E N D I S Q U E  C O N S E D I O .  L E N D I S 
Q U A T I U S  E S S I T  A T .

A X I M O L O R  S I T  A N D A E .  P U D A  S A  E T 
M O L O R E  R E  S U S  I N C T O R E  I C I M U S .

Gitati 
Ressit

T E N D I T I  O D I T  E T U R E M  A U T  Q U I S  N O N S E R U M 
D O L O R E  V E R U M  L A  V E L L I T  A L I A S P I E N I T I 
O M M O L E N T  D I  O P T I U N T  E S S I T  U T  E O S  Q U I A 
N E T  Q U A S P E R  U M Q U I D  E T  Q U E  I S  E X P E R F E 
R E M Q U I  R E M  F U G I T  P R A E R U N T,  N O B I S  N E S T O TA 
E S T R U N T O R U M  U T  A U T  E V E N T  E S C I M O L 
U P TAT E M  R E P TAT E M  V E L  I N C T O  E T  E X E R E R A 
P O S S E N I M U S  M O S T I  V O L E N I S  A D  Q U A S  AT.

Et laboribusae vent fugitatus as in plautem 
eaturibusam rendit hil modi officium 
sequiatur soluptatur moluptium est, inist 
et as volorempora si optam, intem. Nam 
sae re quis et occusci blabo. Ugiti alitassus 
est quo volorest facererepro blab in corest 
eum ipsuntota cus is eum aped que omnihil 
molupta tiatur suntore pedigenim cullique 
nobit qui ut od esed magnati oriantinus 
nectorat.

INCTUR? AM IUS ALITA CUS, QUI ODITISCIA SINIEND 
UCIDUSCIPSUM QUIS ANDAE OMMOLUPTATUR AUT 
PARUNTIA VOLUPTAS DOLUPTAECAE NUM QUIDUNT 
IORENT AUT ESSITIUM QUI UT E T PARUM E T VOLUPTI 
UMQUASS ITATURITI OD MAGNIT ADIT L ANDAE NOS 
MODITASSIMUS E VENI TE T L A POREPED QUAS SIM 
ELIQUATIS ESTOR ASITATUR SAEPERUM E T QUI 
ODITIAT FUGA. L ANDI NATUM QUODIGENIMUS NE NI 
AUT QUE RE QUUNDEM AUT DOLUPTA NULLUPTIOREM 
FACCUM QUO OMNISSITAT.

Q U E  I S 
E X PE R F E
UPTATE 
MEUSY
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LETTERFORMS

INCTUR ET 
Am ius alita cus, qui oditiscia siniend uciduscipsum quis andae ommoluptatur aut 

paruntia voluptas doluptaecae num quidunt iorent aut essitium qui ut et parum 

et volupti umquass itaturiti od magnit adit landae nos moditassimus eveni tet la 

poreped quas sim eliquatis estor asitatur saeperum et qui oditiat fuga. Landi natum 

quodigenimus ne ni aut que re quundem aut dolupta nulluptiorem faccum quo 

doluptaecae omnissitat.

ULLESTI ORENDA
FERO CON CONEDI 
PISQUE OMNIMUS 
VERO TE ODIT 
EATIIS ALICIENIS 
ET EXERIBUS.

Maxim labore volecaero occabo. 
Ollaut fuga. Itatiur ma sit, netur 
maximodis recaect essime ant 
veniant omnis ullacepro volorion 
conet ra nis et in eos ium autatus, 
simagnimil ma qui tet volorit re 
nobit, si blate que et aspitiat.

FICAEPE LENDANTUR, QUODIO.  

VID ES DOLEST, CONSED QUAS 

IUM ALICIAS REPTATA TECUMET 

EAQUIDUNTIAE PREMPORPOR 

ATUM FACEPRO TENT.

N A M NE SOLES SIT E X 
E T URERESTIS MINT A RI 
ORES E V ELEST, CONS E 
VOLUM, TEM A PE RFER 
OVIDELL AT UR REREPR 
AT UR MOLORIO TEM 
CUSCIUNT SGY 

1. Ocbor atu ribus, quatusa us magna 
tem et latib erum faccae vite et 
ibusdae et, iume verehen imincium 

2. Am ius alita cus, qui oditiscia 
siniend uciduscipsum quis andae 
ommoluptatur aut paruntia voluptas 
doluptaecae num quidunt iorent aut 
essitium qui ut et parum et volupti 

3. Umquass itaturiti od magnit adit 
landae nos moditassimus eveni tet 
la poreped quas sim eliquatis estor 
asitatur saeperum et qui oditiat fuga. 

4. Landi natum quodigenimus ne ni 
aut que re quundem aut dolupta 
nulluptiorem faccum quo omnissitat.

P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  L E T T E R F O R M S  2

Vendam 
Yolorit
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LETTERFORMS

Q U O D I G E N I M U S

V O L U P T I

\ \ \ \ \ \ - - - - - - - ( ( * * * * ) ) - - - - - - / / / / / /

1 2 3
4 5 6 7 8 9 0

!!!

P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  L E T T E R F O R M S  3
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P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  T E M P L AT E  1



v10 -24

P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  T E M P L AT E  2
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P R O J E C T  2 .  L E T T E R F O R M  C O M P O S I T I O N  T E M P L AT E  3
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P R O J E C T  3 .  L O G O  C O N C E P T S  I N T R O

This project demonstrates your ability to brainstorm, visually communicate, balance positive and negative 
shapes and unify how something looks with what it expresses.  

INSTRUCTIONS

Select two words from the provided lists to brainstorm logo concepts for a hypothetical restaurant. 
Brainstorm as many ideas as possible; submitting at least 25 distinct concepts. 

 · sketch with a black felt-tip pen or ink over pencil drawings

 · words or letters are optional

 · leave a margin around each concept (each cell is 1.5 inches; drawings should be about 1 inch wide or tall in 
order to neatly fit within the grid) 

ADJECTIVE

baby

buttery

burly

cosmic

curly

dimpled

frosty

fizzy

greedy

growling

lost

lazy

mad

meaty

nutty

odd

plush

peppery

pesky

quixotic

rosy

rowdy

snappy

sunny

salty

thirsty

wiggly

winged

NOUN

apple

basket

bites

cellar

counter

cup

duck

egg

fork

glass

harvest

kin

leaf

mama

noodle

oak

orbit

pig

platter

pot

quail

root

rose

slice

spoon

seat

table

tonic

 · BLACK & WHITE ONLY

 · HAND DRAWN; NO 
VECTOR OR DIGITAL 
ARTWORK, TYPE, IMAGES

 · TEXT OPTIONAL

STEPS

Select an adjective and a noun to create a name for 
your fictitous food establishment. For example, if 
your words were “melty” and “moon” this could be 
the name of a grilled cheese bar. For each word, 
brainstorm associations relevant to the type of 
restaurant you envision and the intended audience.
These word lists will help you generate different 
concepts to create sketches of. In some cases the 
combinations will lead to literal representations 
and in other cases, they will trigger looser but still 
relevant associations.

MELT Y

 · flavor

 · grill / spatula

 · fire

 · warmth

 · cozy / comforting

 · aroma wafting

 · sizzle 

 · crispy

 · toasty

 · oozy

 · bread / sandwich

MOON

 · sphere

 · orbits

 · celestial / lunar

 · cheese

 · craters

 · shooting stars

 · astronauts

 · aliens

 · reflection

 · man in the moon

 · cows jumping over

Combine words from each list to find meaningful 
pairs. Then, sketch various ways of representing 
“toasty craters,” “oozy orbits,” “cozy aliens” etc. 
You may also create a third list that combines 
associations from both words:

MELT Y + MOON

 · psychadelia / outerspace

 · phases of the moon / cheese in various states of 
melting

 · French proverb meaning “He wants to take the 
moon with his teeth”

 · harmonic signature of moon rock closer to cheese 
than rock on Earth

CHOOSE A WORD FROM EACH COLUMN:
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P R O J E C T  3 .  L O G O  C O N C E P T S  E X A M P L E

S A MPL E BY DESIGN FACULT Y, 20 24

BUSINESS NAME:  MELTY MOON

RESTAUR ANT T YPE:  GRILLED CHEESE CAFE
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P R O J E C T  3 .  L O G O  C O N C E P T S  T E M P L AT E

1 2 3 4 5

6 7 8 9 10

11 12 13 14 15

16 17 18 19 20

21 22 23 24 25

BUSINESS NAME:

RESTAUR ANT T YPE:
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P R O J E C T  4 .  T H E  I D E A L  M U LT I -T O O L   I N T R O

The ideal-multi-tool project involves design thinking and user experience methodologies. You will research, 
think critically about your subject, sketch and develop concepts. The goal is to experience how empathy 
influences the design process; generate multiple solutions and draw to visually communicate ideas. 

INSTRUCTIONS

Select a name from the list on the following page. Research relevant details about this person and their world 
in order to conceptualize three unique multi-tools that would serve one or more of their specific needs.

Use basic drawings to communicate ideas for their ideal multi-tool. Experiment and explore – feasibility is 
not a constraint. Include simple text labels to clarify your ideas.

Black & White only. Pen/ink final drawings, stick to the list.

 · be thorough in your research;

 · consider multiple possibilities; experiment and brainstorm beyond the initial/obvious ideas

 · use consistent formatting for your drawings in each cell: 

 · include a title, 1-2 drawings and a few notes/call-outs

S A MPL ES BY K . PE T ERS EN, 20 2 2 &  P. K E A RS L E Y, 20 2 2

 · BLACK & WHITE ONLY

 · INKED FINAL DRAWING

 · NEATLY PRINTED TEXT

 · SELECT A PERSON FROM 
THE PROVIDED LIST
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The sample drawings shown below are based on interviews with an actual person about their needs for 
transporting essential items and seek to resolve pain points or challenges this individual would like resolved.

For both of these examples:

 · the research is thorough and well organized.

 · three unique ideas are presented within a consistent format

 · labels and call-outs create hierarchy and clarity

 · the drawings are simple yet communicative;  straight on views, diverse line weights and cross-hatching to 
indicate materials.

P R O J E C T  4 .  T H E  I D E A L  M U LT I -T O O L  E X A M P L E 

S A MPL E BY X . ZHENG, 20 24
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P R O J E C T  4 .  T H E  I D E A L  M U LT I -T O O L  L I S T  O F  P E O P L E 

1. Katsushika Hokusai (edo block printer) 

2. Amelia Earhart (pioneering pilot)

3. Temple Grandin (animal scientist)

4. America Ferrera (actress / activitst / producer)

5. Athena (Goddess of Wisdom)

6. Lisa Simpson (intellectual middle-child)

7. Rosie the Riveter (WWII recruiting icon)

8. Marco Polo (merchant explorer)

9. Bob Marley (Reggae musician)

10. Mary Shelley (Gothic novelist)

11. Pelé (soccer legend)

12. Mary Anning (palaeontoligist / fossil hunter)

13. Ruth Bader ginsberg (Supreme Court Justice)

14. Mildred Dresselhaus (MIT professor / queen of carbon)

15. Jane Cooke Wright (physician / chemotherapy discoverer)

16. Octavia E. Butler (Sci-fi author)

17. Gloria Steinem (feminist journalist)

18. Elliott Paige (trans activist / actor)

19. Kathleen Hanna (feminist punk)

20. Jean-Michel Basquiat (street artist)

21. Mary Berry (food ambassador)

22. Ai Weiwei (activist artist)

23. Confucius (ancient philosopher)

24. Louis Daguerre (father of photography)

25. Afeni Shakur (Tupac’s Black Panther mother)

26. Cesar Chavez (activist farmer)

27. Clive Campbell / DJ Kook Herc (father of hip hop)

28. Vandana Shiva (eco-feminist scholar)

29. Tan France (Queer-eye tailor)

30. Alia Bhatt (British actress / producer / entreprenuer)
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P R O J E C T  4 .  T H E  I D E A L  M U LT I -T O O L  T E M P L AT E 

 RESEARCH NOTES IDEA 1

IDEA 2 IDEA 3

PERSON:
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P R O J E C T  5 .  G R A P H I C  S I M P L I F I C AT I O N  I N T R O

This project focuses on intermediate drawing skills such as working from reference imagery and 
communicating with a diversity of line languages.

This example demonstrates a progression from a detailed drawing to a progressively simplified and stylized 
black and white drawing. Notice which details have been included and which have been omitted at each step.

INSTRUCTIONS

Transform an image of an animal into a graphic logo. The drawings below show the progressive 
simplification of a photograph into an icon. With each step, less relevant details are omitted to place more 
emphasis on the remaining visual elements. The final symbol conveys only the most essential aspects of the 
original image in a stylized form.

This project focuses on intermediate drawing skills such as working from reference imagery and 
communicating with a diversity of line languages.

Black & white only, graphite and inked final drawings.

Complete each of the four steps:

1. select a practical reference image of an interesting animal; include the entire body (i.e. not cropped) and a 
distinctive pose.

2. create a photo-realistic drawing of the animal by thoroughly studying the source image; graphite or pen

3. simplify the form into a line drawing with hatching or stippling details; represent shadows, highlights or 
other visual cues; ink-only

4. stylize this form into a black and white graphic logo of your animal; use more than just the simple 
silhouette

S. CHOI , 20 2 2

A . WIL S ON, 20 24

 · BLACK & WHITE ONLY

 · INKED FINAL DRAWINGS

 · NO WORDS
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P R O J E C T  5 .  G R A P H I C  S I M P L I F I C AT I O N  E X A M P L E

This example demonstrates a progression from a detailed drawing 
to a progressively simplified and stylized black and white drawing. 
Notice which details have been included and which have been 
omitted at each step.

S A MPL E BY R. S KIPTON, 20 24

PROJECT 5. GRAPHIC SIMPLIFICATION
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P R O J E C T  5 .  G R A P H I C  S I M P L I F I C AT I O N   T E M P L AT E



v10 -24

P R O J E C T  6 .  I N S T R U C T I O N A L  C O M I C   I N T R O

Demonstrate how to observe people, their behavior and determine underlying motivations. Visually represent 
the sequence a person follows in order to reach a goal. This exercise shows a student’s ability to observe, 
generate insights and define sequential steps necessary to produce a specified outcome. The project will 
be assessed for the quality of the observations about the person you choose and how you incorporate that 
in your comic. For example, if you chose Bernie Sanders (2020 presidential candidate and mitten meme-
inspirer), a relevant step might be to include Bernie removing his mittens before preparing his soup. An 
indicator of proficiency is how sensitive you are to the lens of your audience. Include details that are relevant 
and interesting to your audience without being so obscure that it is hard to understand.

INSRUCTIONS

Draw step-by-step instructions of how a famous person might make soup. Research a famous person’s 
career and life. Consider details that make the person culturally relevant.  In nine steps and without using 
words or symbols, show how the famous person might make soup. Give your sequence a one-sentence or 
shorter title (including the famous person’s name). 

This project is an opportunity to:

 · curate research into a concise visual depiction

 · visual storytelling / sequential design

 · intermediate drawing and rendering

Black & white only, inked final drawings, no words in the comic besides the title (unless it is a natural part of 
the scene, ie. the title of a book appearing on a shelf).

1. Pick a person from the list on the following page. Make your own list of important words/ideas that relate 
to their life and career.

2. Brainstorm different types of soup. Look for connections between the soup and your chosen person.

3. Sketch Ideas on scratch paper; develop the sequence until it tells a clever story that links to key attributes 
of the person / their cultural relevance.

4. Draw the final Images on the provided template in black ink.

S A MPL ES BY B. M AT HIES ON  & A . WIL S ON, 20 24

Project 6
Instructional Comic

Assign. 6 Instructional Comic

10

 · BLACK & WHITE ONLY

 · INKED FINAL DRAWING

 · NINE FRAMES

 · NO WORDS
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P R O J E C T  6 .  I N S T R U C T I O N A L  C O M I C   E X A M P L E  1/ 2

This examples shows intermediate drawing skills:

 · the story has a clear beginning, middle, end

 · the characters and spaces are generally well proportioned and 
their anatomy is consistent

 · line work is clean and confident

 · a diversity of line weights creates hierarchy

 · each frame is composed with both positive objects and  
negative spaces

 · light and dark shapes are well balanced within each frame and 
across the entire set

S A MPL E BY M.M AT HI A S , 20 23
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P R O J E C T  6 .  I N S T R U C T I O N A L  C O M I C   E X A M P L E  2 / 2

TITLE:

S A MPL E BY M. JACOB S, 20 24

In this comic, different frames communicate context, action and 
details. Context shots are zoomed out and show the setting/
scene. Action shots show the character during any of the various 
steps. Detail shots are zoomed in; images of objects and the space 
help add specificity. The final frame communicates closure by 

showing the completion of the entire sequence (for example, the 
eating of the soup.)Unique aspects of the character drive the story 
and create surprise/cleverness within the narrative. Notice how 
Doc Brown uses his scientific knowledge to throw together the 
mac and cheese like a mad scientist.
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P R O J E C T  6 .  I N S T R U C T I O N A L  C O M I C  T E M P L AT E

TITLE:
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P R O J E C T  7.  A D J E C T I V E  /  N O U N  I L L U S T R AT I O N  I N T R O

The illustration below is well-crafted and shows attention-to-detail. This example does not literally depict the 
noun – it indirectly communicates the noun in combination with the adjective.  

Visual communication is central to graphic design. In some instances, such as a stop sign, the message 
is simple and blunt. In other instances, the message is an abstract concept without any concrete visual 
associations. For this project, you will communicate in both literal and abstract ways by representing an 
adjective/noun pairing.

INSTRUCTIONS

Illustrate an abstract concept using random prompts and indirect communication. For example, if your noun 
is “dog” you may draw a collar, dog tag, bone, paw print, dog house, or anything else that evokes “dog,” but 
you cannot draw the literal dog itself. Explore a range of possible solutions before settling on a final concept.

Use your sketchbook to work through a range of ideas and record your creative process. Use small drawings 
to play with the ideas you like in a loose, creative process.

Use rough drafts to refine your final idea. Consider the composition of the image in relation to the principles 
of design (balance, hierarchy, etc.). Develop final images on the provided template paying attention to design 
fundamentals (proportion, scale, line quality, contrast etc.).

Black & white only, inked final image, square format, analog drawing, noun should be implied / indirectly 
shown, no words.

 · BLACK & WHITE ONLY

 · INKED FINAL IMAGE

 · SQUARE FORMAT

 · ANALOG DRAWING

 · NOUN IMPLIED / 
INDIRECTLY SHOWN,

 · NO WORDS
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P R O J E C T  7.  A D J E C T I V E  /  N O U N  I L L U S T R AT I O N  E X A M P L E

DANGEROUS + LIGHTER

The illustration below is well-crafted and shows attention-to-
detail. This example does not literally depict the noun – it indirectly 
communicates the noun in combination with the adjective.  

S A MPL E BY D. L EIT HE A D, 20 24
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P R O J E C T  7.  A D J E C T I V E  /  N O U N  I L L U S T R AT I O N   A D J E C T I V E  /  N O U N  L I S T

Using your initials and the lists below, select an adjective associated with the first letter of your first name 
and a noun associated with the first letter of your last name. That word pairing is the “random” adjective / 
noun combination you will visually develop for this assignment. (You may swap the order of your adjective 
and noun, ie. abandoned balloon or balloon abandoned.)

Write out both word lists corresponding to your initials. Brainstorm different combinations, relationships and 
concepts.

ABANDONED 
ABRUPT 
ACADEMIC 
AMUSED 
ARTISTIC 
AWAKE 
ALOOF 
AGGRES SIVE 
AROMATIC

BAGGY 
BEEF Y 
BELLIGERENT 
BOS SY 
BUMPY

CARELES S 
CHARMING 
CL AMMY 
CLUMSY 
CROWDED 
CURLY

DANGEROUS 
DEEPLY 
DAINT Y 
DENSE 
DISTANT 
DYNAMIC

E AGER 
EDGY 
EDIBLE 
ELDERLY 
ELFIN 
ENERGE TIC 
E XCITED

FAKE 
FANCY 
FELINE 
FL AK Y 
FLUID

GENTLE 
GL AMOROUS 
GLOOMY 
GREEDY 
GUMMY

HAIRY 
HANDY 
HE ART Y 
HOMELY 

HUNGRY

ICY 
IMMACUL ATE 
IMPORTANT 
INFERIOR 
INTELLIGENT 
ITCHY

JAGGED 
JAM-PACKED 
JE ALOUS 
JIT TERY 
JUBIL ANT 
JUICY 
JOLLY

KEEN 
K ALEIDOSCOPIC 
K IND 
KNOBBY 
KOOK Y

L ACK ADAISICAL 
L AME 
L A Z Y 
L IGHT 
LOATHSOME

MORTIFIED 
MELLOW 
MINIATURE 
MATERNAL 
MIXED 
MUSHY 
MALICIOUS

NAST Y 
NE AT 
NERVOUS 
NIMBLE 
NOCTURNAL

OBEDIENT 
OBNOXIOUS 
ODD 
OLD-FASHIONED 
ORGANIC

PAINFUL 
PERK Y 
PHOBIC 
PL AYFUL 
PRIVATE

QUALIFIED 
QUE ASY 
QUICK 
QUIE T

R ABID 
REBEL 
REMORSEFUL 
RE VOLVING 
RICH 
RIGID 
ROT TEN

SAD 
SATISFIED 
SCARED 
SECRE T 
SHAK Y 
SMELLY

TALK ATIVE 
TART 
TEENY 
THANKFUL 
TR ASHY 
TRUST WORTHY

UGLY 
UNHE ALTHY 
UPBE AT 
USED

VAGUE 
VENGEFUL 
VIBR ANT 
VIGOROUS 
VIOLENT

WACK Y 
WARPED 
WAV Y 
WEEPY 
WIDE-E YED 
WISE

YAWNING 
YOUNG 
YUMMY

Z ANY 
ZE ALOUS 
ZONKED

ACTOR 
ADMIRER 
AMBUL ANCE 
ANCHOR 
ANIMAL 
APPLE 
ATHLE TE 
A X

BALLOON 
BANANA 
BAT TERY 
BE ACH 
BE ARD 
BED 
 
CAMER A 
CANDLE 
CAR 
CARPE T 
CR AYON 
 
DAUGHTER 
DE ATH 
DIAMOND 
DISE ASE 
DOCTOR 
DOG

E ASTER 
EGG 
ELEPHANT 
E YE

FISH 
FL AG 
FLOWER 
FOOTBALL 
FOREST 
FOUNTAIN

GAR AGE 
GARDEN 
GOAT 
GR AS S 
GROOM 
GUITAR 
GL AS S

HAIR 
HAMBURGER 
HELICOPTER 
HELME T 
HORSE

ICE 
INSECT 
IRON

JACK AL 
JELLY 
JE WELLERY 
JUICE

K ANGAROO 
K AYAK 
KING 
KITE 
KNIFE

L AMP 
L AW YER 
LIGHTER 
LION 
LIZ ARD 
LOCK 
 
MACHINE 
MAGA ZINE 
MAGICIAN 
MANAGER 
MATCH 
MICROPHONE 
MIRROR 
MONKE Y 
MONSTER 
MOTORCYCLE

NAIL 
NAPKIN 
NEEDLE 
NEST 
NOTEBOOK

OIL 
OR ANGE 
OX YGEN 
OYSTER

PAINTING 
PARROT 
PENCIL 
PIANO 
PILLOW 
PIZ Z A 
PL ANE T

QUEEN 
QUILL 
QUINTE T

R AIN 
R AINBOW 
REFRIGER ATOR 
ROCKE T 
SANDWICH 
SCHOOL 
SCOOTER 
SHAMPOO 
SHOE 
SOCCER 
SPOON 
STONE 
SUGAR 
 
TE ACHER 
TELEPHONE 
TELE VISION 
TENT 
TOMATO 
TOOTHBRUSH 
TR AIN 
 
UKULELE 
UMBRELL A 
UNICORN 
UNICYCLE

VAN 
VASE 
VEGE TABLE 
VULTURE

WALL 
WHALE 
WINDOW 
WIRE

X YLOPHONE 
X-R AY 
XENOPHILE

YACHT 
YAK 
YAM 
YARDSTICK 
YE TI

ZEBR A 
ZIPPER 
ZIT

 

ADJECTIVES NOUNS
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P R O J E C T  7.  A D J E C T I V E  /  N O U N  I L L U S T R AT I O N  T E M P L AT E

TITLE / ADJECTIVE + NOUN
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P R O J E C T  8 -10 .  A D D I T I O N A L  P R O J E C T S   I N T R O

Include three additional projects to represent additional skill and/or experience in design and/or art. Any 
media, such as drawing, painting, photography, digital art, printmaking, three-dimensional work,animation, 
video, etc is acceptable. These projects may be hypothetical or real-world. You may include process, 
research and sketching to demonstrate your conceptual abilities. Seek to show variety in the three examples 
rather than filling all three pages with the same medium and subjects. You may choose to include a single 
image on each template page or create a neat grid of related examples (ie a group of logos). More is not 
always more; exercise discretion in what and how much you include. For interactive or motion projects 
(animation, video, etc) include key still frames and/or sketches on the template along with a link to a the URL. 
You may include brief descriptions, if needed. Faculty evaluate additional projects for their relevance to the 
design field; conceptual clarity, demonstration of design principles and craftsmanship.

S A MPL ES BY M. JACOB S (F IRST ROW) & Z. X I AOL A N (S ECCOND ROW ), 20 24 

PLEASE NOTE:

All artwork must be original; 
if anyone else’s artwork is 
included (such as a stock 
photo) it must be clearly 
credited. If projects are 
collaborative, identify 
& label your specific 
contributions.
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A D D I T I O N A L  P R O J E C T  1   T E M P L AT E
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A D D I T I O N A L  P R O J E C T  2   T E M P L AT E
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A D D I T I O N A L  P R O J E C T  3   T E M P L AT E


